Career and Technical Development – College of Business: Advertising 
 

Target Careers:  Advertising Manager
Median Salary: $88,590 per year

 

Standards/Rationale: TEKS 130.382, (c) 6 (A)
The student is knows that advertising requires knowledge of the industry.  The student is expected to research careers in the advertising industry. 
 

	Lesson Objectives: 
	Assessment: 

	We will demonstrate the importance of an Advertising Manager’s position by developing a creative logo (branding) for a product as an essential part of a powerful advertising strategy, with 80% accuracy per the assignment rubric.
	Create a company logo based on assigned product that will encourage a customer to buy your product.


 

Materials: Markers, Card Stock, Sample Products, Party Horns
 

	Focus

Teacher will hold up a Dominos pizza box, and ask the students what it is? Call attention to the domino on the box, the colors, and the size of the words.  

Ask the students how they might have known that it was a Dominos pizza box when the box does not say Dominos anywhere on it. 
	Student will provide input about what company/product box represents, and how they came to that conclusion.



	Introduction to Concept – I Do
1) Teacher will tell students about the “invisible” forces that persuade consumers to buy products/services – advertising strategies at work.  Poll class for examples.
a. Commercials

b. Billboards

c. Environment (Smells, Sounds, Visuals)
2) Teacher will explain what an Advertising Manager does.
a. Increases customer familiarity with brand

b. Plans advertising campaigns
c. Create buyer interest for product/service

d. Show benefits of product to potential customers

e. Develop/improve branding/logo for product or service

3) Teacher will ask students to provide guesses for what they think job pays.  After discussion, teacher will provide median salary ($88,590) for Advertising Manager job. 
4) Teacher will discuss required skills for Advertising Manager Position. Ask students if they already possess any of the required skills. 
a. Primary Skills: Analytical, communication, decision making, interpersonal, and organizational skills
b. Other helpful skills: Creativity, persuasiveness

	1) Student will provide examples of favorite commercials, billboards, sensory items.
2) Student will provide estimates for potential salary for Advertising Manager job.
3) Student will provide example of how he/she already possesses any of required skills to be an Advertising Manager.  


	Guided Practice – We Do:

1) Teacher will advise class that we will complete two activities that demonstrate the importance of advertising for brand recognition – remind students that a logo should be an easy to recognize symbol or graphic reference to a company/service/product. 
2) Teacher will explain instructions for Activity A, which will show students the importance of branding (related to logos) in business.
a. Teacher will provide party blowers to each student to signal when he/she recognizes logo that is displayed
b. Teacher will display a popular logo and ask students to signal when they know the company the logo represents.
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c. Repeat exercise showing seven different logos.
3) For Activity B, teacher will display a product for students to create a logo for.
a. Teacher will provide general art supplies to create logo.
b. Teacher will set timer for five minutes for creation of unique logo.
c. Teacher will solicit students to share his/her logo creations.
	1) For Activity A, students will use “party blower” to signal when they recognize logo that is displayed.
2) Student chooses one product to create logo for Activity B.
3) Student will create unique logo to represent the product.
a. After five minute creation time, student will share picture with class.
b. Student will explain why they chose certain colors shapes to represent the product.


	Independent Practice – You Do: 
1) Teacher breaks class up into groups of two.

2) Teacher assigns one product per team and instructs each team to create a product board, which shows a unique product, the proposed price, the best way to sell the product, and the best place to sell the product. 

a. Teacher instructs each team to use at least one technology element to promote their product (PowerPoint, Graphs, Computerized Illustrations) when creating the product board.

b. Teacher observes students as they create unique logos, and asks probing questions to promote creativity and applicability of logos.


	1) Students will partner up based on assigned partners.

2) Student will work with assigned partner to construct a product board, which shows unique product, the suggested price for product, the best way to sell the product, and where they should attempt to sell their product.
a. Students should include at least one example of technology integration in their projects.

b. Student should demonstrate acquired knowledge to create meaningful logo for assigned product. 

	Closure

Using Round Robin Kagan structure, teacher pairs students in groups of 2.  Teacher instructs students to share at least 2 things that they learned about advertising that they didn’t know previously.  

Ask students if this sounds like a career they would be interested in based on their newly gained knowledge.
	Students pair up and share at least 2 things that they have learned about advertising that they didn’t know previously.  

	Bloom’s Levels
1) Knowledge – Teacher shows students foundational information of business concepts, including 4 P’s, selling, and logo creation for effective advertising of product/service. 
2) Comprehension – Teacher questions students about company logos that are memorable to them.
3) Application – Teacher shows students examples of effective logos.
4) Analysis - Teacher acts as a resource as students create company logos.
	1) Knowledge – Students respond to teacher with meaningful answers about the 4 P’s.
2) Comprehension – Students provides applicable examples of company logos and explain why the logo might be memorable. 
3) Application – Student constructs a meaningful logo when given an example of a product/service.


	Reteach
1) Teacher requests feedback from students regarding what they learned from creating a product logo
2) Teacher will share video with students to reinforce the effectiveness/importance of advertising.
https://youtu.be/vVrsx9ALXFo
 
	1) Students will assemble in groups of 2-3 and explain what they have learned about the significance of product/company logos.
2) Students will ask clarifying questions after viewing the video, to ensure understanding of the basic purpose of advertising.

	Enrichment

1) Teacher tasks student with creating an advertisement for the sale of their personal home.
	1) Student creates advertisement to sell home.  Shows focus on positive attributes of home and completes effective market research to establish fair selling price.


 

Modifications/Correctives:
	1) Teacher will gather verbal responses from student regarding attributes that make a logo memorable.
2) Teacher will provide additional time (as needed) for student to create logo.
	1) Student will use oral and comprehension skills to formulate a description for the logo he is viewing.
2) Student will create logo to demonstrate basic understanding of lesson (<10 minutes).


 

References: 
(n.d.). Retrieved June 14, 2019, from Https://youtu.be/vVrsx9ALXFo
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